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Innovating to Address Todayôs Consumer

ÅEconomic realities have permanently reshaped todayôs 

consumer mindset.

ÅStrong headwinds will sustain, requiring marketers to 

innovate to maintain a competitive edge.

ÅCustomer connectivity and engagement are critical.

ÅValue and results are key to winning (or losing) 

customers.
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ÅñSo, why not rely on traditional marketing? Itôs worked 

for me so far.ò

ÅItôs easy to keep pace when 

everyone is biking downhill.

ÅBut, this is hardly the case as we 

face one of historyôs steepest 

economic declines.
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ÅWe know why conventional marketing approaches are 

challenged today:

ïProliferation of advertising options across television, 

print, direct mail, Web, radio, outdoor, etc.

ïThe consumer is bombarded.

ïAs a result, reach and impact are dilutedéand costly!
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ÅSo, how do you address this challenge?

ÅBreaking through to the 

consumer requires:

ïBold, clear messaging

ïSolid commitment and 

value proposition
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Å But, thatôs not enough. The consumer proposition also must be relevant.

Å Allow the customer to customize their experience so itôs relevant to them.
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ÅKey ingredients to an impactful consumer message:

B0LD 
SUBSTANCE

BOLD
VALUE


