
After the Click



What You Will Learn

ÅHow to gather information that will make your 

website better

ÅHow to tie online metrics with business goals

ÅMethods of testing different page variations

ÅLanding page best practices

ÅFree resources for continuing education



Analytics



Whatôs the Deal with Analytics?

What AnalyticsDoes NOT Do: What Analytics DOES:

Quantifyuser experience and marketing 
ROI

Drivesdecisions that improve site user 
experience and increase marketing ROI 

Onlyprovideinsight into WHAT customers 
are doing on your site

More significantlyprovidesinsight into 
WHY customers interact with your 
website

Provide contextaround metrics Allows you totrack trends and 
performance over time

Analytics is not a tool likeGoogle 
Analytics and Omniture

Analytics is the practice ofusing those 
tools (90/10 rule)



Google Analytics



Start with Website Goals

ÅAnalytics does not know how to run your business

ÅStart with identifying the business goals of your 

website

ÅConfigure analytics to measure your performance 

against those goals

ÅThere is no such thing as the right number of unique 

visitors

ÅAnalytics is not a part-time job



Key Metrics

ÅVisitors

ÅTraffic Sources

ÅContent

ÅGoals

ÅEcommerce



Conversion Tracking

ÅE-Commerce

ÅLead Generation

ÅBrand Awareness

ÅMember Acquisition



Convert Visitors to Customers

Your visitors

Shopping Cart

Checkout

Thank You Page
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Analytics & Search Marketing

ÅIdentify the keywords 

with the highest ROI

ÅTrack organic traffic vs. 

paid traffic

ÅIdentify new keyword 

opportunities

ÅEliminate unprofitable 

keywords

ÅDevelop new content 

for your website



Beware of the HiPPO



Landing Pages



Landing Page Goals

ÅProvide a consistent experience ïRitz to HoJo

ÅDonôt write checks your website canôt cash

ÅTo provide a searcher with relevant information that 

can help them answer a question, get more 

information, or complete a purchase

ÅPost-search experience ïcontent should be tailored 

to the query

ÅClear call to action & Clean, simple design

ÅMaximize the value of the inbound searcher



Example: ñcable tvò


